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3 60/ of consume rs
O like/love them

Skews more popular Wlth foodles

Menu Adoptlon Cycle
Stage Proliferation

Reol Ient|Is are one of the .

fastest growmg |oIant |ngred|ents
o
. ON menus mcreasmg 11 1Io =
year over year |n menu ‘mentions
(Source Technom|c) .

£l

48010 of consumers &I ole of mrllennlals

Want to see lentils offered |n Power Bowls When dlnlng
out of home

Bowls are cu rrentIy on_

- 7°/oof U.S. menus /

Predlcted to grow +14%
.over the next 4 years

+229 lo growth
_ of entils in bovvls
S tae |oast 1O years

“ -

o

oot
@ QSR in the past 10 years

i
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Sou rce for all st_a.tistics is Datassential 2020 unless otherwise noted. . s
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